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13.5% or 35,427,139 of USA Adults 18 or older use a Subscription-Based AUTO SAFETY and SECURITY SERVICE.
] “sn Typical Adults 18 or older who use a Subscription-Based AUTO SAFETY and SECURITY SERVICE are 51. years
old (4.7% older than average) and have a $125,621 (31.7% higher than average) annual household income.
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Features in any household vehicle (HHLD): Subscription-based safety and security service (OnStar, etc)



14.6% or 567,515 of MSP DMA Adults 18 or older use a Subscription-Based AUTO SAFETY and SECURITY SERVI 1E.
Typical Adults 18 or older who use a Subscription-Based AUTO SAFETY and SECURITY SERVICE are 51.1 years
old (4.6% older than average) and have a $134,235 (21.7% higher than average) annual household income.
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Upstream 15.3% or 385,090 of STL DMA Adults 18 or older use a Subscription-Based AUTO SAFETY and SECURITY SERVIC )
Typical Adults 18 or older who use a Subscription-Based AUTO SAFETY and SECURITY SERVICE are 52.1 years

4
- old (5.6% older than average) and have a $124,344 (23.8% higher than average) annual household income.
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Upstream 13.3% or 256,534 of CIN DMA Adults 18 or older use a Subscription-Based AUTO SAFETY and SECURITY SERVIC ‘

Typical Adults 18 or older who use a Subscription-Based AUTO SAFETY and SECURITY SERVICE are 50. years
old (2.8% older than average) and have a $136,122 (35.6% higher than average) annual household income.
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I14.6% or 279,975 of WPB DMA Adults 18 or older use a Subscription-Based AUTO SAFETY and SECURITY SERVI lE.
Typical Adults 18 or older who use a Subscription-Based AUTO SAFETY and SECURITY SERVICE are 56.7 years
old (6.9% older than average) and have a $141,151 (38.7% higher than average) annual household income.
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13.5% or 35,427,139 of USA Adults 18 or older use a Subscription-Based AUTO SAFETY and SECURITY SERVICE.
Adults 18 or older who use a Subscription-Based AUTO SAFETY and SECURITY SERVICE are 14.8% more likely
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14.6% or 567,515 of MSP DMA Adults 18 or older use a Subscription-Based AUTO SAFETY and SECURITY SERVICE.
Adults 18 or older who use a Subscription-Based AUTO SAFETY and SECURITY SERVICE are 3.7% more likely

to be a college graduate, 10.5% more likely to work full-time, 20.% more likely to be married, 17.3% more

likely to be a parent of 1 or more children und
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15.3% or 385,090 of STL DMA Adults 18 or older use a Subscription-Based AUTO SAFETY and SECURITY SERVICE.
Adults 18 or older who use a Subscription-Based AUTO SAFETY and SECURITY SERVICE are 9.3% more likely

to be a college graduate, 17.9% more likely to work full-time, 29.3% more likely to be married, 26.8% more
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Upstream 13.3% or 256,534 of CIN DMA Adults 18 or older use a Subscription-Based AUTO SAFETY and SECURITY SERVICE.
" Adults 18 or older who use a Subscription-Based AUTO SAFETY and SECURITY SERVICE are 5.6% more likely

to be a college graduate, 37.1% more likely to work full-time, 29.2% more likely to be married, 29.2% more
likely to be a parent of 1 or more children un
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likely to be a parent of 1 or more children und
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211t b Stage in Life: Adults 18 or older
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who use a Subscription-Basad AUTO SAFETY and SECURITY SERVICE =\WPB

Features in any household vehicle (HHLD): Subscription-based safety and security service (OnStar, etc)

14.6% or 279,975 of WPB DMA Adults 18 or older use a Subscription-Based AUTO SAFETY and SECURITY SERVICE.
Adults 18 or older who use a Subscription-Based AUTO SAFETY and SECURITY SERVICE are 23.8% more likely
to be a college graduate, 6.6% more likely to work full-time, 39.6% more likely to be married, 4.1% less

36.4%



L home, 25.8% more likely to have a dog.

m Own/Rent/Other: Adults 18 or older
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13.5% or 35,427,139 of USA Adults 18 or older use a Subscription-Based AUTO SAFETY and SECURITY SERVICE.|
Adults 18 or older who use a Subscription-Based AUTO SAFETY and SECURITY SERVICE are 20.% more likely to

own their home, 35.9% more likely to own a higher valued home, 19.4% more likely to have a single-family
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14.6% or 567,515 of MSP DMA Adults 18 or older use a Subscription-Based AUTO SAFETY and SECURITY SERVICE.
Adults 18 or older who use a Subscription-Based AUTO SAFETY and SECURITY SERVICE are 15.1% more likely
to own their home, 11.5% more likely to own a higher valued home, 17.3% more likely to have a single-family
home, 30.3% more likely to have a dog.
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[ ]
15.3% or 385,090 of STL DMA Adults 18 or older use a Subscription-Based AUTO SAFETY and SECURITY SERVICE.
Adults 18 or older who use a Subscription-Based AUTO SAFETY and SECURITY SERVICE are 18.8% more likely

to own their home, 1.3% more likely to own a higher valued home, 11.3% more likely to have a single-family

home, 16.7% more likely to have a dog.
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1
Upstream 13.3% or 256,534 of CIN DMA Adults 18 or older use a Subscription-Based AUTO SAFETY and SECURITY SERVICE.
T Adults 18 or older who use a Subscription-Based AUTO SAFETY and SECURITY SERVICE are 21.1% more likely

to own their home, 3.9% more likely to own a higher valued home, 21.9% more likely to have a single-family
home, 36.4% more likely to have a dog.
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Upstream

1
14.6% or 279,975 of WPB DMA Adults 18 or older use a Subscription-Based AUTO SAFETY and SECURITY SERVICE.
Adults 18 or older who use a Subscription-Based AUTO SAFETY and SECURITY SERVICE are 22.% more likely to

own their home, 11.7% more likely to own a higher valued home, 17.2% more likely to have a single-family
home, 40.3% more likely to have a dog.
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13.5% or 35,427,139 of USA Adults 18 or older use a Subscription-Based AUTO SAFETY and SECURITY SERVICE.

AUTO SAFETY and SECURITY SERVICE are 7.5% more likely
to always vote in local elections, 27.2% more likely to

_Top-zo past 30-days Online Lifestyle Activites: Adults 18 or older al Activity: Adults 18 or older
86.3% 5
il 41.2% - -727131.9% 1126.9%
Registered to Vote Democrat / Lean Rep\sblunll.ean Independent / None
(In District of ce) Democrat of These
! presdentil Eections:Always
st Presidential Elections: 7 o
FEEEET: e
1.2 13.1% “ tatewide Elections: Always m
=i ide Elections: e
Restaurant  Online Phone oo mmn wedical Wome/  Finess/biet apparel/ lobsearch/  cCamer  Religion/ TakeOnine Educaton  Momework ﬂenlm: Genealogy Photography Parenting/ Online Dating —
e TS S, itk et A s Sy e R et e s Local Elecions: Aways
RT., Sepicrion, L Local Elections: Sometimes
u who use a Subscription-Based AUTO SAFETY and SECURITY SERVICE mUSA = who use a Subscription-Based AUTO SAFETY and SECURITY SERVICE mUSA

«
@ﬁTop—S‘O past 12-months Active Lifestyle Activites: Adults 18 or older

57.4%)

Grilling- Lawn Care Gardening
Outdoor (Flowers or
cooking vegemsbles)
USA USA Projection
All Graphs and HBIAI Data Modeling Copyright © 2025 Hubbard Broadcasting, inc. LLC, All rights reserved.

is.1% 1.9%| % 150%] 5=
1a.2%)

13, 7
12.2%)

k Past 12-months Domestic Airline Trips: Adults 18 or older

G2 515 205 16.2%

1 trip

2tips 3 Bors
3 wips o2
4trips 7%
59 rips e
10+ trps e ¥ Bemesie e

SS% oM 4% s

Bicyding Swimming Veolunteer Hiking - Belongto Bowling. Camping. Jogging- Sewing - Fishing Boating Group Fitness colf Yoga- Pdates Basketbal Adult Follow a Competitive Soccer Caregiver of Football Tennis Snow Skiing - Hunting Softball - Organized
‘Work Backpacking Wealth Club or Runming Crafts Class Continuing  Weight Loss  Video Gaming Aging Parent Snowboarding Basedall Road Race
aym Educaton  Progam arReiative (5K,
marathon,
¥ who use a Subscription-Based AUTO SAFETY and SECURITY SERVICE HUSA el
Scarborough R2 2025: Sep24-Aug25 Qual Intab 3,664
USA Projection Scarborough R2 2025: Sep24-Aug25 Qual Intab 25,507

Features in any household vehicle (HHLD): Subscription-based safety and security service (OnStar, etc)




14.6% or 567,515 of MSP DMA Adults 18 or older use a Subscription-Based AUTO SAFETY and SECURITY...
Adults 18 or older who use a Subscription-Based AUTO SAFETY and SECURITY SERVICE are 12.8% more
likely to look up D-I-Y advice online, 6.4% more likely to always vote in local elections, 10.6% more likely to
belong to a gym, 3.5% more likely to fly domest
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U pstream 15.3% or 385,090 of STL DMA Adults 18 or older use a Subscription-Based AUTO SAFETY and SECURITY...
Adults 18 or older who use a Subscription-Based AUTO SAFETY and SECURITY SERVICE are 10.9% more
likely to look up D-I-Y advice online, 19.2% more likely to always vote in local elections, 13.6% more likely
to belong to a gym, 10.% more likely to fly domes

al Activity: Adults 18 or older
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Upstream

13.3% or 256,534 of CIN DMA Adults 18 or older use a Subscription-Based AUTO SAFETY and SECURITY...
Adults 18 or older who use a Subscription-Based AUTO SAFETY and SECURITY SERVICE are 4.5% more likely
to look up D-I-Y advice online, 11.% more likely to always vote in local elections, 14.6% more likely to
belong to a gym, 11.4% more likely to fly domest
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14.6% or 279,975 of WPB DMA Adults 18 or older use a Subscription-Based AUTO SAFETY and SECURITY...
Adults 18 or older who use a Subscription-Based AUTO SAFETY and SECURITY SERVICE are 9.2% less likely
to look up D-I-Y advice online, 16.% more likely to always vote in local elections, 42.6% more likely to
belong to a gym, 21.8% more likely to fly domest
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Gralling - Gardening Lawn Care Swimming Bicyding Feshing Vuhm\'zer Belongto Boating Jogging- GroupFitness Bowling Sewing- Baskatball Kﬁn‘ Yoga- Piates Follow a Adult Camping Caregiver of Foothall Tennis Soccer Competitive Organized Hunting Softball - Snow Sking -
Outdoor [Flowersor Health Club or Running. Class Crafts Backpacking ‘Weight Loss  Continuing Aging Parent Video Gaming  Road Race Baseball  Snowboarding
ol e i e O oy
Marathon,
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Upstream

Past 30-days QSR Users: Adults 18 or older
s 1 o R

2uimes

3tmes

® who use a Subscription-Based AUTO SAFETY and SECURITY SERVICE WUSA

Total Monthly QSR Users: Avg. Monthly QSR Meals:
88.4% 83.4%

4 times

5times

6 -9times

10times or more

Casinos past yr., 16.% less likely to smoke cigaret

13.5% or 35,427,139 of USA Adults 18 or older use a Subscription-Based AUTO SAFETY and SECURITY SERVICE.
Adults 18 or older who use a Subscription-Based AUTO SAFETY and SECURITY SERVICE are 6.% more likely to
use QSRs past mo., 15.9% more likely to use Sit-Down Restaurants past mo., 19.3% more likely to use

Past 30-days Sit-Down Restaurant Users: Adults 18 or older
(] w 1time P e

3 times 11.8%

5 times

10times or more
® who use a Subscription-Based AUTO SAFETY and SECURITY SERVICE W USA

Total Monthly Sit-Down Restaurant Users:  Avg. Monthly Sit-Down Restaurant Meals:
83.4% 72.0%

Drank Past 30-days: Adults 18 or older
Liquor
Any Type of Beer

73,
> .,' 39 ..
Domestic Regular Beer
Domestic Light Beer
iored e -V

Microbrew / Craft Beer g 13.5% l |

Wine

27,627,014 EEURTHY

# who use a Subscription-Based AUTO SAFETY and SECURITY SERVICE -USA

Top-10 Cuisines: Adults 18 or older

(Sit-Down Restaurants Used Past 30-days)

piza

Mexican Chinese  Coffes  imalian  Wings/ Bagel/ Steakhouse Upscale lndian/
House / Burgers /  Doset / Thai/

Coffen 83t Sparts Bar  sakery Other
Asian
#who use a Subscription-Based AUTO SAFETY and SECURITY SERVICE musA

Used Restaurant Delivery Service Past 30-days (Grubhub, Uber Eats, etc.)
who use a Subscription-Based AUTO SAFETY and... [TiBTSIGRONININ 22.2%

v [ 19.5%

£ Past 12 months Casino Activities: Adults 18 or older

Slot Machines

Table Games (Craps, Poker, etc.)
Bar / Nightclub

Upscale Restaurant

Stage Show / Concert

Sports Betting

Spa

Other Gambling

Casinos visited past 12 months: Yes
® who use a Subscription-Based AUTO SAFETY and SECURITY SERVICE mUSA

UsA USA Projection Scarborough R2 2025: Sep24-Aug25 Qual Intab 3,664
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Used Past 30-days: Adults 18 or older

Marijuana / Cannabis Cigarettes Vape

# who use a Subscription-Based AUTO SAFETY and SECURITY SERVICE mUsA

Features in any household vehicle (HHLD): Subscription-based safety and security service (OnStar, etc)



Upstream

Past 30-days QSR Users: Adults 18 or older

Litfes -:Exm

#who use a Subscription-Based AUTO SAFETY and SECURITY SERVICE
Total Jlgggtéﬂv QSR Users: Avg. Monthly QSR Meals:

2times

3 times

4 times

5 times

6 -9times

10times or more

MSP

86.2%

e IR
3,354,586

14.6% or 567,515 of MSP DMA Adults 18 or older use a Subscription-Based AUTO SAFETY and SECURITY SERVICE.
Adults 18 or older who use a Subscription-Based AUTO SAFETY and SECURITY SERVICE are 3.1% more likely

to use QSRs past mo., 9.2% more likely to use Sit-Down Restaurants
Casinos past yr.,, 47.6% less likely to smoke cigaret

past mo., 6.3% more likely to use

Past 30-days Sit-Down Restaurant Users: Adults 18 or older
4

1time

21.7%

2 times

1? 0%

3 times

4 times

8.4%

5 times
6-9times

10 times or more
® who use a Subscription-Based AUTO SAFETY and SECURITY SERVICE

Total Monthly Sit-Down Restaurant Users:  Avg. hly sit-Down ant Meals:
82.2% 75.3%

uMsP

Drank Past 30~days: Adults 18 or older
Any Type of Beer

Liguor
Domestic Light Beer

Domestic Regular Beer

Wine

Imported Beer 82947 20.1% - v
Microbrew / Craft Beer mi lagéa% i
= who use a Subscription-Based AUTO SAFETY and SECURITY SERVICE mMsp

msp DMA Scarborough R2 2025: Aug24-Jul25 Qual intab

Top-10 Cuisines: Adults 18 or older

(Sit-Down Restaurants Used Past 30-days)

Coffee  wings/  Bagelf
House/ Burgers/ Doaut/
Coffee Bar Sports Bar  Bakery

Chinese  Mexican e umitens gty b

mm
Asian

= who use a Subscription-Based AUTO SAFETY and SECURITY SERVICE =MSP

Used Restaurant Delivery Service Past 30-days (Grubhub, Uber Eats, etc.)
who use a Subscription-Based AUTO SAFETY and... 10.8%

MmsP 606.328 12.5%

Past 12 months Casmo Activities: Adults 18 or older
Table Games (Craps, Poker, etc.)

Upscale Restaurant

Sports Betting

Spa

Casinos visited past 12 months: Yes
= who use a Subscription-Based AUTO SAFETY and SECURITY SERVICE u MSP

315
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Used Past 30-days: Adults 18 or older

dﬂ

Cigarettes

Marijuana / Cannabis

Vape

= who use a Subscription-Based AUTO SAFETY and SECURITY SERVICE =MSP

Features in any household vehicle (HHLD): Subscription-based safety and security service (OnStar, etc)



Upstream

Casi

15.3% or 385,090 of STL DMA Adults 18 or older use a Subscription-Based AUTO SAFETY and SECURITY SERVICE. |

; Adults 18 or older who use a Subscription-Based AUTO SAFETY and SECURITY SERVICE are 10.4% more likely
2 to use QSRs past mo., 17.% more likely to use Sit-Down Restaurants past mo., 16.6% more likely to use

nos past yr., 22.9% less likely to smoke cigar

Past 30-days QSR Users: Adults 18 or older |Past 30-days Sit-Down Restaurant Users: Adults 18 or older| Top-10 Cuisines: Adults 18 or older
2 . =

J 1time
10.

3 times 10.89

6 -9times 17.3%

» who use a Subscription-Based AUTO SAFETY and SECURITY SERVICE mSTL

Total ’E&"&%"“ QSR Users: Avg. Monthly QSR Meals: Total Monthly Sit-Down Restaurant Users:  Avy it-Down Restaurant Meals:

85.8%

e e - EEE

14, (Sit-Down Restaurants Used Past 30-days)

: i i i
pizza nasan

chiness  mewitan wings/  Coffee steakhouse Bagel/ Upscale  Seatood
Donut /

1time

2 times 16.6%

3 times

10.9%

ety &l
A0 thm s or mors m e e

® who use a Subscription-Based AUTO SAFETY and SECURITY SERVICE WSTL = who use a Subscription-Based AUTO SAFETY and SECURITY SERVICE msTL

Used Restaurant Delivery Service Past 30-days (Grubhub, Uber Eats, etc.)

whouse o Subscription-Based AUTO SAFETY and... [GO,030NY  15.6%
Ey 451,148 18.0%

83.4% 71.2%

Drank Past 30-days: Adults 18 or older t Past 12 mnths Casino Activities: Adults 18 or older |Used Past 30-days: Adults 18 or older

Liquor  pyverr 41.6%

Domestic Light Ber
Domestic Regular Beer 797-5_“, 29.4%
Wi

Slot Machines

713,371 28.4%

Oar/ Mghtclub
Upscale Restaurant
spors Beting . e 5.5

Imported Beer v v Stage Show / Concert 2.7‘}2 5%
Microbrew / Craft Beer 85'52926 w Spa lz'eggﬁ
i 2.7% : : ; )
Other Gambling i 1.7% Casinos visited past 12 months: Yes Marijuana / Cannabis Cigarettes Vape
mwho use a Subscription-Based AUTO SAFETY and SECURITY SERVICE mSTL = who use a Subscription-Based AUTO SAFETY and SECURITY SERVICE mSTL = who use a Subscription-Based AUTO SAFETY and SECURITY SERVICE =sTL
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2times

9.9%

3tmes
#tinee
Stines
8-otines
10times or more m

» who use a Subscription-Based AUTO SAFETY and SECURITY SERVICE mCIN

Total Jlg?%gﬂv QSR Users: Avg. Monthly QSR Meals:

86.9%

e e - EEE

13.3% or 256,534 of CIN DMA Adults 18 or older use a Subscription-Based AUTO SAFETY and SECURITY SERVICE.|
Adults 18 or older who use a Subscription-Based AUTO SAFETY and SECURITY SERVICE are 5.5% more likely
to use QSRs past mo., 13.% more likely to use Sit-Down Restaurants past mo., 21.3% more likely to use

Casinos past yr., 29.% more likely to smoke cigaret

Past 30-days Sit-Down Restaurant Users: Adults 18 or older
4

1time

5 14.1%
2 times X 17.7%
3 times 13'.5%
4 times 9.8%

5 times

6

6-9times

10 times or more

= CIN

® who use a Subscription-Based AUTO SAFETY and SECURITY SERVICE
Al

Total Monthly Sit-Down Restaurant Users: lown Restaurant Meals:
86.3% 76.4%

Top-10 Cuisines: Adults 18 or older

(Sit-Down Restaurants Used Past 30-days)

Pz

Used Restaurant Delivery Service Past 30-days (Grubhub, Uber Eats, etc.)
oA

Medcn  Chrese  Coffee Steakhouse Wings/  fakan  Bagel/  Upscle  indian/
House / Burgers / Bonut / Thai/
Coflen Ear Sparts Bar Bakery Gther
asian
#who usea Subscription-Based AUTO SAFETY and SECURITY SERVICE =N

who use a Subscription-Based AUTO SAFETY and... 23.6%

an 2-66.382 18.9%

Drank Past 30-days: Adults 18 or olde
Any Type of Beer

Liguor

Domestic Light Beer

i
Domestic Regular Beer ey 27.1% -
Imported Beer 338773 17.5% - v
Microbrew / Craft Beer m% 18.1% i
= who use a Subscription-Based AUTO SAFETY and SECURITY SERVICE mCIN
CIN DMA Scarborough R2 2025: Sep24-Jul25 Qual Intab

Past 12 months Casino Activities: Adults 18 or Ider

Slot Machines T

Bar / Nightclub 2u7:'ﬁén. 10.7% I
iisbume G ieyis]

29.2%

Upscale Restaurant

Sports Betting MMB-Z%
Stage Show / Concert m?s's%
Other Gambling 1'28.'?96
Sps 5111;6% Casinos visited past 12 months: Yes

= who use a Subscription-Based AUTO SAFETY and SECURITY SERVICE ECIN

280
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Used Past 30-days: Adults 18 or older

Marijuana / Cannabis

Cigarettes Vape

=who use a Subseription-Based AUTO SAFETY and SECURITY SERVICE =CiN

Features in any household vehicle (HHLD): Subscription-based safety and security service (OnStar, etc)



Past 30-days QSR Users. Adults 18 or older
Z 1time
14 -
3 times 11.9%

= who use a Subscription-Based AUTO SAFETY and SECURITY SERVICE
Avg. Monthly QSR Meals:
75.9%

e PPVEE O

4 times

6 -9times

mWPB

Total Monthly QSR Users:
83.6%

Casinos past yr.,, 40.% less likely to smoke cigar

14.6% or 279,975 of WPB DMA Adults 18 or older use a Subscription-Based AUTO SAFETY and SECURITY SERVICE.
Adults 18 or older who use a Subscription-Based AUTO SAFETY and SECURITY SERVICE are 10.1% more likely
to use QSRs past mo., 16.7% more likely to use Sit-Down Restaurants past mo., 43.7% more likely to use

Past 30-days Sit-Down Restaurant Users: Adults 18 or older
[ 1time

2 times 16.9%

3 times

10.9%

4 times 8. 3%

5 times
6-9times

10 times or more
® who use a Subscription-Based AUTO SAFETY and SECURITY SERVICE HWPB

Total Monthly Sit-Down Restaurant Users:
85.2% 73.0%

e EPER - EECER

ly Sit-Down ant Meals:

Avg.

Top-10 Cuisines: Adults 18 or older

(Sit-Down Restaurants Used Past 30-days) ﬁ

Mescn Steakhouse Wings/ Upscle  sextoos  imdiany
Surgers /  Wouse /
Sparts Bar Coffes Sar

chinese 5an

mm
Asian

wwho use a Subscription-Based AUTO SAFETY and SECURITY SERVICE mWPB

Used Restaurant Delivery Service Past 30-days (Grubhub, Uber Eats, etc.)
whouse o Subscription-Based AUTO SAFETY and... [ASISEII 17.6%

weo 16.8%

Drank Past 30~days: Adults 18 or older
-

Microbrew / Craft Beer m i

Liquor

Any Type of Beer
Wine

Imported Beer
Domestic Regular Beer

v

Domestic Light Beer

=WPB

Qual Intab

= who use a Subscription-Based AUTO SAFETY and SECURITY SERVICE

WPB DMA Scarborough R2 2025: Aug24-Jun25

Past 12 months Casino Activities: Adults 18 or older

Slot Machines
Table Games (Craps, Poker, etc.)

Upscale Restaurant

Stage Show / Concert

Bar/ Nightclub m 10:5%
Sports Betting aan
Spa ERE 11929?
Other Gambling Eslil'z'g(,% Casinos visited past 12 months: Yes

® who use a Subscription-Based AUTO SAFETY and SECURITY SERVICE =WPB
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Used Past 30-days: Adults 18 or older

Marijuana / Cannabis

Cigarettes Vape

= who use a Subscription-Based AUTO SAFETY and SECURITY SERVICE =wpB

Features in any household vehicle (HHLD): Subscription-based safety and security service (OnStar, etc)



13.5% or 35,427,139 of USA Adults 18 or older use a Subscription-Based AUTO SAFETY and SECURITY SERVICE.
Adults 18 or older who use a Subscription-Based AUTO SAFETY and SECURITY SERVICE are 31.9% more likely

to have a 401K, 89.2% more likely to have an Auto Loan, 39.2% more likely to Invest/Trade Stocks Online,
4.3% more likely to pay with their Debit Card.

mﬁdlnvestments Owned: Adults 18 or older Financial Services Has and/or Uses: Adults 18 or older

soncpes

IRA (Individual Retirement Account)

96,208,454

Stocks or Stock Options iy mewr

11 9 25.7%
Mutual Funds
20.3%
Money Market Funds m%

Bonds ,'n.z%lu%
11.2% e
Other (Crypto / NFTs / Metals, etc.) m, 5%1“% : M - 6.8% Sa% 7% gy
529 Plan / College Savings Plan 20,82 '.'.'.I% § Checking Debitor ATM  Savings  CreditCard  Online Mohile Online Bill Home Auto Loan Money  Certificates of Studentlcan Personal Loan Refinanced Home

Account card Account Banking Banking Paying Mortgage Market  Deposit(CDs) Home Improvement
Second Home or Real Estate Property . ._;2'2% Account Mortgage Loan or Home

¥ Equity Loan

 who use a Subscription-Based AUTO SAFETY and SECURITY SERVICE mUSA = who use a Subscription-Based AUTO SAFETY and SECURITY SERVICE m USA
. . L = .
Professional Services Used*: Adults 18 or older | pyPast 3-Months Payment Methods Used: Adults 18 or older
Tax Preparation Service S . y

Financial Planner

45,826,883 17.5% -
36,280,451 13.8%
S 457,572 15.4%
24,192,803 9.2%
p— @ @
19,943 190 7.6%
6.1%
Real Estats nt
— )
: 5.9%
e . [

50,366,257

Online Investing / Stock Trading
Accountant

Insurance Agent at a Local Office (not online)

16.9%|

3.4% 4.0%

Debit Card Zelle Venmo MasterCard  ApplePay  CashApp  GooglePay  American

Store Credit  Discover  SquareCash  Facebook Samsung Pay

. B 1.7% (*Past 12 Months) VISA
Divorce / Family Attorney r;m Express card Messenger
m who use a Subscription-Basad AUTO SAFETY and SECURITY SERVICE m USA # who use a Subscription-Based AUTO SAFETY and SECURITY SERVICE | USA
USA USA Projection Scarborough R2 2025: Sep24-Aug25 Qual Intab 3,664
All Graphs and HBIA| Data Modeling Copyright © 2025 Hubbard Broadcasting, Inc. LLC. All rights reserved. USA Projection Secarborough R2 2025: Sep24-Aug25 Qual Intab 25,507
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14.6%
Adults

Upstream

12.5%

~Ela

IRA (Individual Retirement Account)

401K Plan

995, | 031

25.6%
25.2%
Mutual Funds 749 s =t

Stocks or Stock Options

Money Market Funds m%ﬂ'm
17.3%
Other (Crypto / NFTs / Metals, etc.) m 000%

or 567,515 of MSP DMA Adults 18 or older use a Subscription-Based AUTO SAFETY and SECURITY SERVIdE.
18 or older who use a Subscription-Based AUTO SAFETY and SECURITY SERVICE are 16.9% more likely

to have a 401K, 42.6% more likely to have an Auto Loan, 5.6% more likely to Invest/Trade Stocks Online,

more likely to pay with their Debit Card.

Financial Services Has and/or Uses: Adults 18 or older

12, 19(:

7.6% 6.9%

11.
_h

) " P e 17 L
529 Plan / College Savings Plan m*u ol Checking DebitorATM  Savings  CreditCard  Online Mobile  Online Bl Home Autoloan  Money  Certificates of Studentlcan Personal Loan Refinanced  Home
Account card Account Banking Banking Paying Mortgage Market  Deposit(CDs) Home  Improvement
Second Home or Real Estate Property m 12.7% Accourt Mortgage  Loan or Home
Equity Loan
= who use a Subscription-Based AUTO SAFETY and SECURITY SERVICE u MsP = who use a Subscription-Based AUTO SAFETY and SECURITY SERVICE = MSP
H .
Professional Services Used* : Ad ults 18 or older 'm'Past 3-Months Payment Methods Used: Adults 18 or older
Online Investing / Stock Trading
> 16.5%
Insurance Agent at a Local Office (not online) 1L5%
35 15.1%
Accountant 359,498 9.2% . .
16.1%
Real Estate Agent m 4.3% 9% a0 77%
2.0% 3.0%
Estate Planning ru% 6.5% ! - - - - . i
i _ 1.0% (*Past 12 Months) VisA PayPal Venmo  DebitCard MasterCard  Apple Pay Zelle CashApp  Discover  American Store Credit GooglePay SquareCash  Facebook —Samsung Pay
Divorce / Family Attorney % Exgres: card Messenger
 who use a Subscription-Based AUTO SAFETY and SECURITY SERVICE u MSP # who use a Subscription-Based AUTO SAFETY and SECURITY SERVICE mMSP
DMA Scarborough R2 2025: Aug24-Jul25 Qual Intab 315
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Upstream

STL

15.3% or 385,090 of STL DMA Adults 18 or older use a Subscription-Based AUTO SAFETY and SECURITY...
Adults 18 or older who use a Subscription-Based AUTO SAFETY and SECURITY SERVICE are 36.8% more likely

to have a 401K, 62.1% more likely to have an Auto Loan, 11.5% more likely to Invest/Trade Stocks Online,
| 6.5% more likely to pay with their Debit Card.

mﬁﬂmvestments Owned: Adults 18 or older

401K Plan
IRA (Individual Retirement Account)

Stocks or Stock Options

Mutual Funds

2,22
24.3%
16.0%
16.0%
12.7%
azganl 11.1%
279,960 S S Wi
16.1%
9.9%
B o)
9.1%
8.0%

., g

® who use a Subscription-Based AUTO SAFETY and SECURITY SERVICE

Money Market Funds

Bonds

Other (Crypto / NFTs / Metals, etc.)
529 Plan / College Savings Plan

Second Home or Real Estate Property

mSTL

Financial Services Has and/or Uses: Adults 18 or older

8196 BA% som 499 4.7%

Checking Debitor ATM  Savings Credit Card ©Online Online Bill Mobile Home Auto Loan Money  Certificates of Student|oan Personal Loan Refinanced Home
Account card Account Banking Paying Banking Mortgage Market  Deposit(CDs) Home  Improvement
Account Mortgage Loan or Home
Equity Loan

m who use a Subscription-Based AUTO SAFETY and SECURITY SERVICE mSTL

Professional Serwces Used*- Adults 18 or o!der

Tax P tion Servi
ax Preparation ce p— 2.7%
531 758 21. 2%
292 186 11. (v“'u

Financial Planner

OnlineInvesting / Stock Trading

Insurance Agent at a Local Office (not online)

1o @

Accountant

j18,926

105,779

8.7%

4.7%
4.2%

5.6%
3.1%
! 1.6%

1.0%
m who use a Subscription-Based AUTO SAFETY and SECURITY SERVICE

DMA Scarborough R2 2025: Aug24-Jul25

Real Estate Agent

Estate Planning

(*Past 12 Months)

Divorce / Family Attorney

mSTL

Qual Intab 376

f'Past 3-Months Payment Methods Used: Adults 18 or older

] 7% 90% ¢ ge
F Pkl 4.1% 3.9%
el P
. . |

Store Credit ~ American Facebook  Square Cash Samsung Pay
Card Express Messenger

mSTL

MasterCard Zelle CashApp  GooglePay  Discover

Debit Card

PayPal

visA

venmo Apple Pay

® who use a Subscription-Based AUTO SAFETY and SECURITY SERVICE

STL
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| 13.3%

Upstream

| 13.9%

or 256,534 of CIN DMA Adults 18 or older use a Subscription-Based AUTO SAFETY and SECURITY...

Adults 18 or older who use a Subscription-Based AUTO SAFETY and SECURITY SERVICE are 35.8% more likely
to have a 401K, 88.1% more likely to have an Auto Loan, 7.4% more likely to Invest/Trade Stocks Online,

more likely to pay with their Debit Card.

mﬁﬂlnvestments Owned: Adults 18 or older

401K Plan

IRA (Individual Retirement Account)

Stocks or Stock Options

92 17.5%
262,345 [FENGA
16.1%
12.2%
13.2%
10.1%
20 8.2%
JUER, 7.4%
12.7%
} 7.2%
9%.3%

4.6%
® who use a Subscription-Based AUTO SAFETY and SECURITY SERVICE

Mutual Funds

Money Market Funds

529 Plan / College Savings Plan
Bonds

Other (Crypto / NFTs [ Metals, etc.)

Second Home or Real Estate Property
mCIN

Financial Services Has and/or Uses: Adults 18 or older

13.4% 12.0%
h 85% ¢ om 5% 5.6%

Certificates of Studentloan Personal Loan Refinanced

Checking  Debit or ATM Mohbile

savings Credit Card ©Online Online Bill Home Auto Loan Money Home
Account card Account Banking Banking Paying Mortgage Market  Deposit(CDs) Home  Improvement
Account Mortgage Loan or Home
Equity Loan

u who use a Subscription-Based AUTO SAFETY and SECURITY SERVICE mCIN

Professional Services Used*- Adults 18 or older

Tax Preparation Service

361,788 18.7%

Financial Planner

315,819 16.3%

OnlineInvesting / Stock Trading
Insurance Agent at a Local Office (not online)

Accountant

Estate Planning

2.6%
2.0%

2.3%
o 2.0%

® who use a Subscription-Based AUTO SAFETY and SECURITY SERVICE
DMA Scarborough R2 2025: Sep24-Jul25 Qual Intab

Real Estate Agent

(*Past 12 Months)

Divorce / Family Attorney
mCIN
280

CiIN
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gy \Past 3-Months Payment Methods Used: Adults 18 or older

17.3% g

CashApp  Apple Pay

PayPal Venmo DebitCard  MasterCard Zelle Google Pay  Store Credit  American Discover  Square Cash Facebook Samsung Pay
Card Express Messenger
® who use a Subscription-Based AUTO SAFETY and SECURITY SERVICE mCIN

VISA

Features in any household vehicle (HHLD): Subscription-based safety and security service (OnStar, etc)



| 14.6%
Adults

Upstream

or 279,975 of WPB DMA Adults 18 or older use a Subscription-Based AUTO SAFETY and SECURITY...
18 or older who use a Subscription-Based AUTO SAFETY and SECURITY SERVICE are 30.6% more likely

to have a 401K, 86.% more likely to have an Auto Loan, 26.1% more likely to Invest/Trade Stocks Online, .2%
| less likely to pay with their Debit Card.

mﬁﬂlnvestments Owned: Adults 18 or older

401K Plan e

IRA (Individual Retirement Account)

608,407 31.8%

Stocks or Stock Options

Mutual Funds

Money Market Funds

20.6%
136 036 12.3%
16.9%
166,/ 080 8.7%

Bonds

Other (Crypto / NFTs / Metals, etc.)

Financial Services Has and/or Uses: Adults 18 or older

44% 3.2% 2.7%

Second Home or Real Estate Property Ml% Checking  Debitor ATM  Savings  CreditCard  Online Mobile online Bill Home Auto Loan Money  Certificates of Personal Loan  Home  Studentloan Refinanced
= i Account card Account Banking Banking Paying Mortgage Market  Deposit(CDs) Improvement Home
529 Plan / College Savings Plan .z%' Account l;:m PL‘DT‘E Mortgage
® who use a Subscription-Based AUTO SAFETY and SECURITY SERVICE uWPB w who use a Subscription-Based AUTO SAFETY and SECURITY SERVICE =WPB
. I 1 .
Professional Serwces Used *: Adults 18 or older P Past 3-Months Payment Methods Used: Adults 18 or older
OnlineInvesting / Stock Trading = 4.01 129
— .
20, 4% 12.6%
Real Estate Agent 10.1% g 795 R
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J pst ream Adults 18 or older who use a Subscription-Based AUTO SAFETY and SECURITY SERVICE spend an average of 3 days, 4
hours, 30 minutes and 52 seconds each week with All Forms of Media.
84.1% of Adults 18 or older who use a Subscription-Based AUTO SAFETY and SECURITY SERVICE spend an avg. of 7 hours and 40 minutes
| each week listening to All Local AM/FM Radlio, representing 8.4% of total time spent with all forms of Media.
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Adults 18 or older who use a Subscription-Based AUTO SAFETY and SECURITY SERVICE spend an average of 3 days, 3
hours, 12 minutes and 14 seconds each week with All Forms of Media.

94.3% of Adults 18 or older who use a Subscription-Based AUTO SAFETY and SECURITY SERVICE spend an avg. of 8 hours and 14 minutes
each week listening to All Local AM/FM Radio, representing 10.3% of totaltime spent with all forms of Media.
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J pst g=r-111] Adults 18 or older who use a Subscription-Based AUTO SAFETY and SECURITY SERVICE spend an average of 3 days, 13
hours, 11 minutes and 9 seconds each week with All Forms of Media.
87.1% of Adults 18 or older who use a Subscription-Based AUTO SAFETY and SECURITY SERVICE spend an avg. of 7 hours and 50 minutes
each week listening to All Local AM/FM Radio, representing 8.% of total time spent with all forms of Media.
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UpSt ream Adults 18 or older who use a Subscription-Based AUTO SAFETY and SECURITY SERVICE spend an average of 3 days, 19
)

hours, 6 minutes and 15 seconds each week with All Forms of Media.
88.6% of Adults 18 or older who use a Subscription-Based AUTO SAFETY and SECURITY SERVICE spend an avg. of 8 hours and 47 minutes
each week listening to All Local AM/FM Radio, representing 8.5% of total time spent with all forms of Media.
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Upstream

Adults 18 or older who use a Subscription-Based AUTO SAFETY and SECURITY SERVICE spend an average of 3 days, 21
hours, 52 minutes and 24 seconds each week with All Forms of Media.

87.2% of Adults 18 or older who use a Subscription-Based AUTO SAFETY and SECURITY SERVICE spend an avg. of 7 hours and 27 minutes
each week listening to All Local AM/FM Radio, representing 6.9% of total time spent with all forms of Media.
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Upst ream Adults 18 or older who use a Subscription-Based AUTO SAFETY and SECURITY SERVICE spend an average of 2 days, 9
hours, 47 minutes and 11 seconds each week with All Forms of Ad-Supported Media.

80.2% of Adults 18 or older who use a Subscription-Based AUTO SAFETY and SECURITY SERVICE spend an avg. of 6 hours and 59 minutes
each week listening to Local Ad-Supported AM/FM Radio, representing 9.7% of total time spent with all forms of Ad-Supported M
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Adults 18 or older who use a Subscription-Based AUTO SAFETY and SECURITY SERVICE spend an average of 2 days, 10

hours, 2 minutes and 48 seconds each week with All Forms of Ad-Supported Media.
89.1% of Adults 18 or older who use a Subscription-Based AUTO SAFETY and SECURITY SERVICE spend an avg. of 7 hours and 32 minutes
each week listening to Local Ad-Supported AM/FM Radio, representing 11.6% of total time spent with all forms of Ad-Supported
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J pst ream Adults 18 or older who use a Subscription-Based AUTO SAFETY and SECURITY SERVICE spend an average of 2 days, 17
>3 STl hours, 0 minutes and 30 seconds each week with All Forms of Ad-Supported Media.
4 83.3% of Adults 18 or older who use a Subscription-Based AUTO SAFETY and SECURITY SERVICE spend an avg. of 7 hours and 24 minutes
each week listening to Local Ad-Supported AM/FM Radio, representing 9.5% of total time spent with all forms of Ad-Supported M
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U pSt ream Adults 18 or older who use a Subscription-Based AUTO SAFETY and SECURITY SERVICE spend an average of 2 days, 22

hours, 2 minutes and 12 seconds each week with All Forms of Ad-Supported Media.
85.2% of Adults 18 or older who use a Subscription-Based AUTO SAFETY and SECURITY SERVICE spend an avg. of 8 hours and 16 minutes
each week listening to Local Ad-Supported AM/FM Radio, representing 10.1% of total time spent with all forms of Ad-Supported
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Adults 18 or older who use a Subscription-Based AUTO SAFETY and SECURITY SERVICE spend an average of 3 days, 1

hours, 51 minutes and 28 seconds each week with All Forms of Ad-Supported Media.
84.8% of Adults 18 or older who use a Subscription-Based AUTO SAFETY and SECURITY SERVICE spend an avg. of 7 hours and 9 minutes
each week listening to Local Ad-Supported AM/FM Radio, representing 8.2% of total time spent with all forms of Ad-Supported Me
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| Adults 18 or older who use a Subscription-Based AUTO SAFETY and SECURITY SERVICE spend an
average of 8 hours and 15 minutes each day with All Forms of Ad-Supported Media. 80.2% listen to
Local AM/FM Radio for an avg. of 60. minutes/day.(Local Radio delivers 9.7% of Time with Ad-Supported Media.)

Top-13 All Forms af Media (Persons & % Reach): Adults 18 or older Top 13 AH Forms of Media (% Time Spent & Avg. Minutes/day Spent): Adults 18 or older
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Adults 18 or older who use a Subscription-Based AUTO SAFETY and SECURITY SERVICE spend an
average of 8 hours and 17 minutes each day with All Forms of Ad-Supported Media. 89.1% listen to
Local AM/FM Radio for an avg. of 64.6 minutes/day. (Local Radio delivers 11.6% of Time with Ad- Supported Media.)

Top-13 All Forms of Media (Persons & % Reach): Adults 18 or older Tap-13 AH Forms of Media (% Time Spent & Avg. Minutes/day Spent): Adults 18 or older
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Upstream

Adults 18 or older who use a Subscription-Based AUTO SAFETY and SECURITY SERVICE spend an
average of 9 hours and 17 minutes each day with All Forms of Ad-Supported Media. 83.3% listen to
Local AM/FM Radio for an avg. of 63.5 minutes/day. (Local Radio delivers 9.5% of Time with Ad-Supporte
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Upstream
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Adults 18 or older who use a Subscription-Based AUTO SAFETY and SECURITY SERVICE spend an
average of 10 hours and 0 minutes each day with All Forms of Ad-Supported Media. 85.2% listen to
Local AM/FM Radio for an avg. of 71. mlnutes/day (Local Radio delivers 10.1% of Time with Ad- Supported Media.)
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Top-13 All Forms of Media (Persons & % Reach): Adults 18 or older Top-13 All Forms of Media (% Time Spent & Avg.

(average week) Toto! Persons:
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Adults 18 or older who use a Subscription-Based AUTO SAFETY and SECURITY SERVICE spend an
average of 10 hours and 33 minutes each day with All Forms of Ad-Supported Media. 84.8% listen to
Local AM/FM Radio for an avg. of 61.4 minutes/day.(Local Radic delivers 8.2% of Time with Ad- Supported Media.)
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28,422,519 or 80.2% of Adults 18 or older who use a Subscription-Based AUTO SAFETY and
SECURITY SERVICE listen to Ad-Supported Local AM/FM Radio for an average of 60. minutes every
day representing 39.8% of all time spent daily with Ad-Supported Audio.

Avg. Week All Audio (Persons & % Reach): Adults 18 orolder Avg. Day All Audio (% Time Spent & Avg. Minutes/day Spent): Adults 18 or older
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505,849 or 89.1% of Adults 18 or older who use a Subscription-Based AUTO SAFETY and SECURITY
SERVICE listen to Ad-Supported Local AM/FM Radio for an average of 64.6 minutes every day
representing 43.% of all time spent daily with Ad-Supported Audio.
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Avg. Week All Audio (Persons & % Reach): Adults 18 or older
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' 320,855 or 83.3% of Adults 18 or older who use a Subscription-Based AUTO SAFETY and SECURITY
SERVICE listen to Ad-Supported Local AM/FM Radio for an average of 63.5 minutes every day
representing 42.1% of all time spent daily with Ad-Supported Audio.
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Upstream

' 218,505 or 85.2% of Adults 18 or older who use a Subscription-Based AUTO SAFETY and SECURITY
SERVICE listen to Ad-Supported Local AM/FM Radio for an average of 71. minutes every day
representing 41.9% of all time spent daily with Ad-Supported Audio.
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‘ 237,484 or 84.8% of Adults 18 or older who use a Subscription-Based AUTO SAFETY and SECURITY
SERVICE listen to Ad-Supported Local AM/FM Radio for an average of 61.4 minutes every day
representing 41.5% of all time spent daily with Ad-Supported Audio.
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Upstream — 28,422,519 or 80.2% of Adults 18 or older who use a Subscription-Based AUTO SAFETY and
L — “ sn SECURITY SERVICE listen to Ad-Supported Local AM/FM Radio for an average of 60. minutes every
A o o | day representing 39.8% of all time spent daily with Ad-Supported Audio.

Weekly gp.29% Avg. Hours+Minutes/day with Ad-Supported
Reach % 76.0% Audio: Adults 18 or older

41.4%

“"Share of Ad-Supported Audio” 20 m

who use a Subscription- USA
Based AUTO SAFETY and
SECURITY SERVICE

29.2%
27.0%

12.4% 12.1% 12.7% 13.2% 13.9%

9.1% 8.0% 8.7% 9.1% 6.7% 7.7% 7.1%
8.1% 7.8% 7.9% % a2%  AT% 2.2%
.d70 O b L70
[ O (e
I

15.5%

Reached38,422 51899,268,492 10,356,85%0,659,791 4,395,6983,972,504 4,293,33433,353,504 2,839,0422,725,232 4,670,32236,400,355 3,213,54317,508,617 2,740,21118,544,491 2,047,77110,987,644 1,672,8435,742,626

Local AM/FM Podcasts Pandora YouTube Music Spotify TV Music Amazon Music All Others iHeartRadio SiriusXM

Average =
ke e Radio Channels

® who use a Subscription-Based AUTO SAFETY and SECURITY SERVICE m USA

UsA USA Projection Scarborough R2 2025: Sep24-Aug25 Qual Intab 3,664 ® Share of Everything
All Graphs and soefa.ai Data Modeling Copyright © 2025 Hubbard Broadcasting, Inc. LLC. All rights reserved. USA Projection  Scarborough R2 2025: Sep24-Aug25 ~ Qual Intab 25,507 soeﬁ_al for Anything _

Features in any household vehicle (HHLD): Subscription-based safety and security service (OnStar, etc)



| 505,849 or 89.1% of Adults 18 or older who use a Subscription-Based AUTO SAFETY and SECURITY
SERVICE listen to Ad-Supported Local AM/FM Radio for an average of 64.6 minutes every day
representing 43.% of all time spent daily with Ad-Supported Audio.
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Upstream

| 320,855 or 83.3% of Adults 18 or older who use a Subscription-Based AUTO SAFETY and SECURITY
STl SERVICE listen to Ad-Supported Local AM/FM Radio for an average of 63.5 minutes every day

representing 42.1% of all time spent daily with Ad-Supported Audio.

83.3%
Weekly ’ 79.9% Avg. Hours+Minutes/day with Ad-Supported
Reach %

Audio: Adults 18 or older

"Share of Ad-Supported Audio” L I 226

who use a Subscription- STL
Based AUTO SAFETY and
SECURITY SERVICE

27.1%

15.5%

0,
13.3% 1129% 12.2% 10.7% 12.2% 14.0%
7.7% 8.5% 9
Wil 6.1% 6.5% 5.7%
Weekly 9.5% 2.8% 4.7% 3.9%
Total 7.1% 7.6% 7.7% 8%
Reached: 370,855 2,005,833 , 600,182 ; 282,210 B 389,636 X 212,851 ; 147,983 ;] 351,867 ; 163,592 ; 69,871 g 99,088
Local AM/FM Podcasts Pandora YouTube Music Spotify Amazon Music TV Music All Others SiriusXM iHeartRadio
. .
D:ial;a::i Radio Channels
® who use a Subscription-Based AUTO SAFETY and SECURITY SERVICE mSTL
STL DMA Scarborough R2 2025: Aug24-Jul25 Qual Intab 376 ST. LOUIS DMA Scarborough R2 2025: Aug24-Jul25 Qual Intab 2,095

All Graphs and soefa.ai Data Modeling Copyright © 2025 Hubbard Broadcasting, Inc. LLC. All rights reserved.

* Share of Everything

Features in any household vehicle (HHLD): Subscription-based safety and security service (OnStar, etc)



Upstream | 218,505 or 85.2% of Adults 18 or older who use a Subscription-Based AUTO SAFETY and SECURITY
SERVICE listen to Ad-Supported Local AM/FM Radio for an average of 71. minutes every day
representing 41.9% of all time spent daily with Ad-Supported Audio.
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Upstream

| 237,484 or 84.8% of Adults 18 or older who use a Subscription-Based AUTO SAFETY and SECURITY
SERVICE listen to Ad-Supported Local AM/FM Radio for an average of 61.4 minutes every day
representing 41.5% of all time spent daily with Ad-Supported Audio.
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28,422,519 or 80.2% of Adults 18 or older who use a Subscription-Based AUTO SAFETY and SECURITY
SERVICE listen to Ad-Supported Local AM/FM Radio. The Top-5 Formats are Adult Contemporary, Classic
Hits, Classic Rock, Country, and Pop Contemporary Hit Radio

Local AM/FM Radto Formats (Persons & % Reach): Adults 18 orolder Local AM/FM Radio Formats (% Time Spent & Avg. Minutes/day Spent): Adults 18 or older
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505,849 or 89.1% of Adults 18 or older who use a Subscription-Based AUTO SAFETY and SECURITY
SERVICE listen to Ad-Supported Local AM/FM Radio. The Top-5 Formats are Country, Hot AC, Classic Hits,
Classic Rock, and Adult Contemporary.
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Upstream

320,855 or 83.3% of Adults 18 or older who use a Subscription-Based AUTO SAFETY and SECURITY
SERVICE listen to Ad-Supported Local AM/FM Radio. The Top-5 Formats are Classic Hits, Classic Rock, New
Country, Adult Hits, and Alternative.
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218,505 or 85.2% of Adults 18 or older who use a Subscription-Based AUTO SAFETY and SECURITY
SERVICE listen to Ad-Supported Local AM/FM Radio. The Top-5 Formats are Adult Contemporary, Country,
Classic Hits, Hot AC, and Adult Hits.

Local AM/FM Radio Formats (Persons & % Reach): Adults 18 or older Local AM/FM Radio Formats (% Time Spent & Avg. Minutes/day Spent): Adults 18 or older

Time Spent:

1

o
Nig (W
BEEN B %

e

o
R

¢

W,
5
gg

ECIN

werage.Day),

Contemporary
Christian
326

Urban
Contemporary
30.6

p
Contemporary
Hit Radio
297

News/Talk/Info
rmation
294

Adult Hits
29.2

Album Oriented

Classic Hits

Country
27.0

Adult
Contemporary
28.4

Active
Rock

Urban AC
21.2

Contemporary
Cl

Classic Hits
258

News/Talk/Infor
mation
286

Adult Hits
27.5

Active Rock
25.4

Adult
Contemporary

Cla
2 25.1

Country

Album
245

Oriented
Rock
243

Hot AC

227
Urban

Contemporar
¥ Urban
244 204

# who use a Subscription-Based AUTO SAFETY and SECURITY SERVICE

= CIN

Ad-Supported Local AM/FM Radio Formats (Persons & % Reach): Adults 18 or older

Totoi Sersons-

(Average week)
Country

Classic Hits

Adult Contemporary
Adult Hits
News/Talk/Information
Album Oriented Rock
Hot AC

Classic Rock

Active Rock

Pop Contemporary Hit Radio
Urban Contemporary
Urban AC

Alternative

CIN

who use a Subscription-
Based AUTO SAFETY and
SECURITY SERVICE

Scarborough R2 2025: Sep24-Jul25 Qual Intab

mvg. Hours+Minutes/day with Ad-
30.7 Supported Local AM/FM Radio:
Adults 18 or older

® who use a Subscription-Based AUTO SAFETY and SECURITY SERVICE
DMA

280

spent:

13.3%

(17 3]

[
[

= CIN

All Graphs and soefa.ai Data Modeling Copyright © 2025 Hubbard Broadcasting, Inc. LLC. All rights reserved.

Ad-Supported Local AM/FM Radio Formats (% Time Spent
TANEzzas 0o

& Avg. Minutes/day Spent): Adults 18 or older

Alternative
313

Urban
Contemporary

News/Talk/Infor
mation
29.4

Adult Hits
29.2

Hot AC
29.2

‘Album Oriented
Rock

28.8

Classic Hits

Country
27.0

Adult
Contemporary
284

Urban AC
21.2

News/Talk/Infor
mation
28.6

Adult Hits Active Rock

27.5

Classic Hits
258

Alternative
25.0

Contemporary
251

Country
28 Oriented
Rock
243

Album

Urban
Contemporar
y Urban AC
24.4

m who use a Subscription-Based AUTO SAFETY and SECURITY SERVICE

soefa.ai

Features in any household vehicle (HHLD): Subscription-based safety and security service (OnStar, etc)

mCIN

* Share of Everything
for Anything _




Local AM/FM Radm Formats (Persons & % Reach): Adults 18 or old
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' 237,484 or 84.8% of Adults 18 or older who use a Subscription-Based AUTO SAFETY and SECURITY
SERVICE listen to Ad-Supported Local AM/FM Radio. The Top-5 Formats are Adult Contemporary, Classic
Hits, Country, Classic Rock, and Pop Contemporary Hit Radio.
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24,318,368 or 68.6% of Adults 18 or older who use a Subscription-Based AUTO SAFETY and
SECURITY SERVICE watch Ad-Supported Local TV Stations for an average of 95. minutes every day
representing 31.4% of all time spent daily with Ad-Supported Video.
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Local TV Stations
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415,858 or 73.3% of Adults 18 or older who use a Subscription-Based AUTO SAFETY and SECURITY
SERVICE watch Ad-Supported Local TV Stations for an average of 107.1 minutes every day
representing 35.3% of all time spent daily with Ad-Supported Video.
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Upstream

Avg. Week All Video (Persons & % Reach): Adults 18 or older
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309,202 or 80.3% of Adults 18 or older who use a Subscription-Based AUTO SAFETY and SECURITY
SERVICE watch Ad-Supported Local TV Stations for an average of 97.6 minutes every day
representing 29.% of all time spent daily with Ad-Supported Video.
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Upstream

170,620 or 66.5% of Adults 18 or older who use a Subscription-Based AUTO SAFETY and SECURITY
SERVICE watch Ad-Supported Local TV Stations for an average of 146.9 minutes every day
representing 38.% of all time spent daily with Ad-Supported Video.
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218,716 or 78.1% of Adults 18 or older who use a Subscription-Based AUTO SAFETY and SECURITY
SERVICE watch Ad-Supported Local TV Stations for an average of 138.6 minutes every day
representing 30.7% of all time spent daily with Ad-Supported Video.
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Upstream - 24,318,368 or 68.6% of Adults 18 or older who use a Subscription-Based AUTO SAFETY and
Eie — “sn SECURITY SERVICE watch Ad-Supported Local TV Stations for an average of 95. minutes every day
representing 31.4% of all time spent daily with Ad-Supported Video.
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415,858 or 73.3% of Adults 18 or older who use a Subscription-Based AUTO SAFETY and SECURITY

Upstream
ng = Ms P SERVICE watch Ad-Supported Local TV Stations for an average of 107.1 minutes every day
_ representing 35.3% of all time spent daily with Ad-Supported Video.
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| 309,202 or 80.3% of Adults 18 or older who use a Subscription-Based AUTO SAFETY and SECURITY
SERVICE watch Ad-Supported Local TV Stations for an average of 97.6 minutes every day
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== STL
representing 29.% of all time spent daily with Ad-Supported Video.
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Upstream 170,620 or 66.5% of Adults 18 or older who use a Subscription-Based AUTO SAFETY and SECURITY
SERVICE watch Ad-Supported Local TV Stations for an average of 146.9 minutes every day

representing 38.% of all time spent daily with Ad-Supported Video.
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218,716 or 78.1% of Adults 18 or older who use a Subscription-Based AUTO SAFETY and SECURITY
SERVICE watch Ad-Supported Local TV Stations for an average of 138.6 minutes every day
representing 30.7% of all time spent daily with Ad-Supported Video.
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Local TV Station n Programs (Persons & % Reach): Adults 18 or older

(averoge week)
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24,318,368 or 68.6% of Adults 18 or older who use a Subscription-Based AUTO SAFETY and
SECURITY SERVICE watch Ad-Supported Local TV Stations. The Top 6-Programs are Sports, Local
News - Evening, Local News - Morning, Comedies, Movies, and Game Shows.
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Local TV Station Programs (Persons & % Reach): Adults 18 or older

(average week)
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. 415,858 or 73.3% of Adults 18 or older who use a Subscription-Based AUTO SAFETY and SECURITY
SERVICE watch Ad-Supported Local TV Stations. The Top 6-Programs are Local News - Evening,
Sports, Local News - Morning, Comedies, Movies, and Game Shows.
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Local TV Station Programs (Persons & % Reach): Adults 18 or older
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309,202 or 80.3% of Adults 18 or older who use a Subscription-Based AUTO SAFETY and SECURITY
SERVICE watch Ad-Supported Local TV Stations. The Top 6-Programs are Local News - Evening, Local
News - Morning, Sports, Comedies, Movies, and Game Shows.
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' 170,620 or 66.5% of Adults 18 or older who use a Subscription-Based AUTO SAFETY and SECURITY
SERVICE watch Ad-Supported Local TV Stations. The Top 6-Programs are Local News - Morning, Local
News - Evening, Sports, Movies, Comedies, and Game Shows.
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Ad-Supported Local TV Station Programs (% Time Spent & Avg. Minutes/day Spent): Adults 18 or older
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218,716 or 78.1% of Adults 18 or older who use a Subscription-Based AUTO SAFETY and SECURITY
SERVICE watch Ad-Supported Local TV Stations. The Top 6-Programs are Local News - Evening,
Sports, Comedies, Local News - Morning, Movies, and Game Shows.
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| 27,796,097 or 78.5% of Adults 18 or older who use a Subscription-Based AUTO SAFETY and
SECURITY SERVICE use Ad-Supported Social Media for an average of 131.4 minutes every day
representing 24.1% of all time spent daily with Ad-Supported Digital Media.
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463,084 or 81.6% of Adults 18 or older who use a Subscription-Based AUTO SAFETY and SECURITY
SERVICE use Ad-Supported Social Media for an average of 117.1 minutes every day representing

22.7% of all time spent daily with Ad-Supported Digital Media.
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315,259 or 81.9% of Adults 18 or older who use a Subscription-Based AUTO SAFETY and SECURITY
SERVICE use Ad-Supported Social Media for an average of 139.7 minutes every day representing
25.6% of all time spent daily with Ad-Supported Digital Media.
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197,056 or 76.8% of Adults 18 or older who use a Subscription-Based AUTO SAFETY and SECURITY
SERVICE use Ad-Supported Social Media for an average of 122.7 minutes every day representing
21.1% of all time spent daily with Ad-Supported Digital Media.
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191,020 or 68.2% of Adults 18 or older who use a Subscription-Based AUTO SAFETY and SECURITY
SERVICE use Ad-Supported Social Media for an average of 131.3 minutes every day representing
21.1% of all time spent daily with Ad-Supported Digital Media.
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‘ 27,178,706 or 76.7% of Adults 18 or older who use a Subscription-Based AUTO SAFETY and
—— “sn SECURITY SERVICE use Ad-Supported Facebook for an average of 47.3 minutes every day
representing 36.% of all time spent daily with Ad-Supported Social Media.
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452,443 or 79.7% of Adults 18 or older who use a Subscription-Based AUTO SAFETY and SECURITY
SERVICE use Ad-Supported Facebook for an average of 39.8 minutes every day representing 34.% of
all time spent daily with Ad-Supported Social Media.
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Upstream

307,154 or 79.8% of Adults 18 or older who use a Subscription-Based AUTO SAFETY and SECURITY
SERVICE use Ad-Supported Facebook for an average of 55.7 minutes every day representing 39.9%
of all time spent daily with Ad-Supported Social Media.
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195,554 or 76.2% of Adults 18 or older who use a Subscription-Based AUTO SAFETY and SECURITY
SERVICE use Ad-Supported Facebook for an average of 45.7 minutes every day representing 37.2%
of all time spent daily with Ad- Supported Social Media.
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191,020 or 68.2% of Adults 18 or older who use a Subscription-Based AUTO SAFETY and SECURITY
SERVICE use Ad-Supported Facebook for an average of 37.5 minutes every day representing 28.6% of
all time spent daily with Ad-Supported Social Media.
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Upstream 27,178,706 or 76.7% of Adults 18 or older who use a Subscription-Based AUTO SAFETY and
-, —== “ sn SECURITY SERVICE use Ad-Supported Facebook for an average of 47.3 minutes every day
| representing 36.% of all time spent daily with Ad-Supported Social Media.
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| 452,443 or 79.7% of Adults 18 or older who use a Subscription-Based AUTO SAFETY and SECURITY
SERVICE use Ad-Supported Facebook for an average of 39.8 minutes every day representing 34.% of
all time spent daily with Ad-Supported Social Media.
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Upstream | 307,154 or 79.8% of Adults 18 or older who use a Subscription-Based AUTO SAFETY and SECURITY
STl SERVICE use Ad-Supported Facebook for an average of 55.7 minutes every day representing 39.9%
of all time spent daily with Ad-Supported Social Media.
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Upstream | 195,554 or 76.2% of Adults 18 or older who use a Subscription-Based AUTO SAFETY and SECURITY
= cl " SERVICE use Ad-Supported Facebook for an average of 45.7 minutes every day representing 37.2%
of all time spent daily with Ad-Supported Social Media.
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| 191,020 or 68.2% of Adults 18 or older who use a Subscription-Based AUTO SAFETY and SECURITY
SERVICE use Ad-Supported Facebook for an average of 37.5 minutes every day representing 28.6%
of all time spent daily with Ad-Supported Social Media.
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M-F 6a-7p Avg. Available Impressions per 15-min. are... All Other Digital Media: 2,738,291;
Social Media: 1,891,148; Local Radio: 1,783,590; Non-Prem. Cable: 1,079,981; Local TV:
938,737 reaching Adults 18 or older who use a Subscri_ption—Based AUTO SA

(Mon-Fri 12am-12mid Ad-Supported Media Usage by AQH)
Adults 18 or older who use a Subscription-Based AUTO
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Upstream

=MSP

M-F 6a-7p Avg. Available Impressions per 15-min. are... All Other Digital Media: 42,308;
Local Radio: 32,641; Social Media: 31,050; Local TV: 15,822; Non-Prem. Cable: 15,637
reaching Adults 18 or older who use a Subscription-Based AUTO SAFETY and SECU

(Mon-Fri 12am-12mid Ad-Supported Media Usage by AQH)
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Upstream

== ST

M-F 6a-7p Avg. Available Impressions per 15-min. are... All Other Digital Media: 32,656;
Social Media: 21,881; Local Radio: 20,110; Local TV: 12,447; Non-Prem. Cable: 12,014
reaching Adults 18 or older who use a Subscription-Based AUTO SAFETY and SECU
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Upstream M-F 6a-7p Avg. Available Impressions per 15-min. are... All Other Digital Media: 18,966;
: Local Radio: 13,796; Social Media: 13,162; Non-Prem. Cable: 7,955; Local TV: 6,383
reaching Adults 18 or older who use a Subscription-Based AUTO SAFETY and SECURI
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M-F 6a-7p Avg. Available Impressions per 15-min. are... All Other Digital Media: 19,809;
Local Radio: 15,248; Social Media: 12,856; Non-Prem. Cable: 9,822; Local TV: 8,083
reaching Adults 18 or older who use a Subscription-Based AUTO SAFETY and SECURI

(Mon-Fri 12am-12mid Ad-Supported Media Usage by AQH)
Adults 18 or older who use a Subscription-Based AUTO
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(average week)
Grocery Stores

Billboards & Signs (Weekly Drivers)

Walking in Towns, Cities, Downtown...

AM/FM Radio

Gas Stations/Convenience Stores

Total Persons

34,126,576 or 96.3% of Adults 18 or older who use a Subscription-Based AUTO SAFETY and
SECURITY SERVICE spend an average of 63.4 minutes per day driving, seeing Billboards and Signs.
67.1% Listen to Local Radio Stations Out-of-Home for an average of 36.3

Top-13 Out—of -Home Media (Persons & % Reach): Adults 18 or older

Top-13 Out-of-Home Media (% Time Spent & Avg. Minutes/day Spent): Adults 18 or older
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Top-13 Out-of- Home Media (Persons & % Reach): Adults 18 or older
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547,756 or 96.5% of Adults 18 or older who use a Subscription-Based AUTO SAFETY and SECURITY
SERVICE spend an average of 78.5 minutes per day driving, seeing Billboards and Signs. 74.5% Listen

to Local Radio Stations Out-of-Home for an average of 39.1 min
Top-13 Out-of-Home Media (% Time Spent & Avg. Minutes/day Spent): Adults 18 or older
Time Spent:” (AYELR3E B2

Avg. Hours+Minutes/day with Out- m
of-Home Media: Adults 18 or older

mMSP

AM/FM Radio
42.8

Walking in
Towns, Cities,
Downtown
Areas

Billboards & Signs Restaurants &
(Weekly Drivers)

785

Grocery
Stores
10.9

Shopping Malls
19.8

Billboards & Signs (Weekly

Drivers)
54.1

AM/FM Radio
41.7

Movie
Theaters
14.1

taurants

SiriusXM
12.6

Podca

Walking in Towns,
Cities, Downtown
Areas
19.1

Grocery
Stores
10.7
Rglta Spoti...
i
Stor
es

m who use a Subscription-Based AUTO SAFETY and SECURITY SERVICE

uMsP

Top-13 Ad-Supported Out-of-Home Media (Persons & % Reach): Adults 18 or older

{Averoge week)
Grocery Stores

Billboards & Signs (Weekly Drivers)

‘Walking in Towns, Cities, Downtown...

AM/FM Radio

Gas Stations/Convenience Stores
Shopping Malls

Restaurants & Bars

Podcasts

Drug Stores

Retail Stores

Movie Theaters

Health Clubs/Gyms

TV Music Channels

Totat persons

D
B e sl

T —rTC
PROTREY —r
A R
lessias | 2200
e SR
MI!%
[iz70s | 3108
mm

Adults 18

o “
usage %:

who use a Subseription-
Based AUTO SAFETY and
SECURITY SERVICE

= who use a Subscription-Based AUTO SAFETY and SECURITY SERVICE

MsP

DMA

Scarborough R2 2025: Aug24-Jul25 Qual Intab 315

Avg. Hours+Minutes/day with Ad- m
Supported Out-of-Home Media:

orolder

u MsP

All Graphs and soefa.ai Data Modeling Copyright © 2025 Hubbard Broadcasting, Inc. LLC. All rights reserved.

{averoge Doy,

Top—13 Ad-Supported Out-of-Home Media (% Time Spent & Avg. Minutes/day Spent): Adults 18 or older

AM/FM Radio
39.1

Health
Clubs/Gyms
19.1

Walking in
Towns, Cities,
Downtown Areas
189

Billboards & Signs
(Weekly Drivers)
785

Restaur
Bars
133

Grocer
Y
Stores
10.9

Shopping
Malls
19.4

& | Movie
Theaters
11.6

Reta...

Shopping Malls
19.8

Billboards & Signs (Weekly

Drivers)
54.1

AM/FM Radio
38.1

Fe:taul’ants

Health
Clubs/Gyms
18.5

Podca

Walking in Towns,
Cities, Downtown
Areas
19.1

Grocery

Stor...

Dru... | TV...

® who use a Subscription-Based AUTO SAFETY and SECURITY SERVICE

Features in any household vehicle (HHLD): Subscription-based safety and security service (OnStar, etc)

MsP
soefa.ai

* Share of Everything

for Anything _




375,236 or 97.4% of Adults 18 or older who use a Subscription-Based AUTO SAFETY and SECURITY
SERVICE spend an average of 55.6 minutes per day driving, seeing Billboards and Signs. 69.7% Listen
to Local Radio Stations Out-of-Home for an average of 38.5 min

Top-13 Out-of- Home Media (Persons & % Reach): Adults 18 or older
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Top-13 Out-of-Home Media (Persons & % Reach): Adults 18 or older
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252,349 or 98.4% of Adults 18 or older who use a Subscription-Based AUTO SAFETY and SECURITY
SERVICE spend an average of 62.1 minutes per day driving, seeing Billboards and Signs. 71.2% Listen
to Local Radio Stations Out-of-Home for an average of 43. minu
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Top-13 Out-of-Home Media (Persons & % Reach): Adults 18 or older

(average week}
‘Grocery Stores

Billboards & Signs (Weekly Drivers)

Walking in Towns, Cities, Downtown...

AM/FM Radio

Gas Stations/Convenience Stores
Shopping Malls
Restaurants & Bars

SiriusXm

Drug Stores

Podcasts

Spotify

YouTube Music

Movie Theaters

w who use a Subscription-Based AUTO SAFETY and SECURITY SERVICE

s e

AT oS

Avg. Hours+Minutes/day with Out-
of-Home Media: Adults 18 or older

=

who use a Subscription-
Based AUTO SAFETY and
SECURITY SERVICE

uWPB

Top-13 Out-of-Home Media (% Time Spent & Avg. Minutes/day Spent): Adults 18 or older
% Time spent (AS(RER.2A)

1.5%
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Upstream

34,126,576 or 96.3% of Adults 18 or older who use a Subscription-Based AUTO SAFETY and SECURITY
-~ . SERVICE spend an average of 63.4 minutes per day driving, seeing Billboards and Signs representing 42.7%
of all Time Spent with Ad-Supported Out-of-Home Media.

Avg. Hours+Minutes/day with Ad-Supported

Out-of-Home Media: Adults 18 or older
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547,756 or 96.5% of Adults 18 or older who use a Subscription-Based AUTO SAFETY and SECURITY SERVICE

spend an average of 78.5 minutes per day driving, seeing Billboards and Signs representing 47.6% of all
Time Spent with Ad-Supported Out-of-Home Media.
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375,236 or 97.4% of Adults 18 or older who use a Subscription-Based AUTO SAFETY and SECURITY SERVICE
spend an average of 55.6 minutes per day driving, seeing Billboards and Signs representing 40.4% of all

Time Spent with Ad-Supported Out-of-Home Media.
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Upstream 252,349 or 98.4% of Adults 18 or older who use a Subscription-Based AUTO SAFETY and SECURITY SERVICE
-, == cIN spend an average of 62.1 minutes per day driving, seeing Billboards and Signs representing 42.3% of all
| & Time Spent with Ad-Supported Out-of-Home Media.
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273,193 or 97.6% of Adults 18 or older who use a Subscription-Based AUTO SAFETY and SECURITY SERVICE

spend an average of 65. minutes per day driving, seeing Billboards and Signs representing 45.5% of all
Time Spent with Ad-Supported Out-of-Home Media.

Avg. Hours+Minutes/day with Ad-Supported
Out-of-Home Media: Adults 18 or older
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547,756 or 96.5% of Adults 18 or older who use a Subscription-Based AUTO SAFETY and SECURITY
SERVICE spend an average of 78.5 minutes per day driving an average of 45.7 miles each day and are
75.7% more likely to use US 52 than the Metro average.

Top-26 Ad-Supported Roads Traveled Per Week (Persons & % Reach): Adults 18 or older
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Top-26 Residential Zip Codes: Adults 18 or older
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Upstream
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375,236 or 97.4% of Adults 18 or older who use a Subscription-Based AUTO SAFETY and SECURITY
SERVICE spend an average of 55.6 minutes per day driving an average of 32.4 miles each day and are
69.4% more likely to use Route 15 than the Metro average.

Top-26 Ad-Supported Roads Traveled Per Week (Persons & % Reach): Adults 18 or older
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Top-26 Residential Zip Codes: Adults 18 or older
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Top-26 Employment Zip Codes: Adults 18 or older
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Upstream
= =CIN

252,349 or 98.4% of Adults 18 or older who use a Subscription-Based AUTO SAFETY and SECURITY
SERVICE spend an average of 62.1 minutes per day driving an average of 36.1 miles each day and are
55.4% more likely to use Route 28 than the Metro average.

Top-26 Ad-Supported Roads Traveled Per Week (Persons & % Reach): Adults 18 or older
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Top-26 Residential Zip Codes: Adults 18 or older
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Top-26 Employment Zip Codes: Adults 18 or older
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273,193 or 97.6% of Adults 18 or older who use a Subscription-Based AUTO SAFETY and SECURITY
SERVICE spend an average of 65. minutes per day driving an average of 37.8 miles each day and are
56.9% more likely to use Florida Turnpike than the Metro average

Top-26 Ad-Supported Roads Traveled Per Week (Persons & % Reach): Adults 18 or older
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Top-26 Residential Zip Codes: Adults 18 or older
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Features in any household vehicle (HHLD): Subscription-based safety and security service (OnStar, etc)

Top-26 Employment Zip Codes: Adults 18 or older
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Direct Mail Advertising (excluding Catalogs)

8,912,720 or 25.2% of Adults 18 or older who use a Subscription-Based AUTO SAFETY and SECURITY
SERVICE read Local Daily Newspaper(s) (Daily+Sunday) for an average of 8.8 minutes every day
representing 30.2% of all time spent dally with All forms of Print

Local Daily Newspaper(s) (Daily+Sunday)
Local Daily Newspaper(s) (Daily

USA Today (Daily)
9.8
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Books
New York Times (Daily+Sunday)
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USA Today (Daily)

Avg. Hours+Minutes/day with All
Print Media: Adults 18 or older
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172,841 or 30.5% of Adults 18 or older who use a Subscription-Based AUTO SAFETY and SECURITY
SERVICE read Local Daily Newspaper(s) (Daily+Sunday) for an average of 8.3 minutes every day
representing 35.9% of all time spent daily with All forms of Print M

Avg. Week All Print r\'{lugndia (Persons & % Reach): Adults 18 or older Avg. Day All Print Media (% Time Spent & Avg. Minutes/day Spent): Adults 18 or older
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95,904 or 24.9% of Adults 18 or older who use a Subscription-Based AUTO SAFETY and SECURITY
SERVICE read Local Daily Newspaper(s) (Daily+Sunday) for an average of 9.6 minutes every day
| representing 31.3% of all time spent daily with All forms of Print Me
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Upstream

e

representing 25.9% of all time spent daily with All forms of Print Med

46,163 or 18.% of Adults 18 or older who use a Subscription-Based AUTO SAFETY and SECURITY
SERVICE read Local Daily Newspaper(s) (Daily+Sunday) for an average of 8.1 minutes every day

Avg. Week All Print rgme“ﬂa (Persons & % Reach): Adults 18 or older Avg. Day All Print Media (% Time Spent & Avg. Minutes/day Spent): Adults 18 or older
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67,667 or 24.2% of Adults 18 or older who use a Subscription-Based AUTO SAFETY and SECURITY
SERVICE read Local Daily Newspaper(s) (Daily+Sunday) for an average of 9.6 minutes every day
representing 31.6% of all time spent daily with All forms of Print Me
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“Advertising Actions"

P18+ who Own/Lease a Vehicle with a Subscription-Based AUTO SAFETY and SECURITY
SERVICE (Shopped/Visited/Bought past 3mos Due to Ads on %)

Social Media

100,055,454 37.7%

Websites 92,470 172

Direct Mail 76,858,434 29.0%
Broadcast, Cable, & Sat TV 58,265,886 22.0%
Local Broadcast TV 36,938,060 13.9%

Cable TV Networks 35,764,177 13.5%

Local AM/FM Radio

Video Streaming Services

40,411,885

Newspapers gy 11.0%

Podcasts  grrreen 11.7%

Audio Streaming Services

USA

27,818,480
Billboards

= P18+ who Own/Lease a Vehicle with a Subscription-Based AUTO SAFETY and SECURITY SERVICE (Shopped/Visited/Bought past 3mos Due to Ads on %)

W P18+ USA AVERAGE (Sh%%gedNisitedlBougm past 3mos Due to Ads on %)
USA DMA ScarboroughR22025:Sep24-Aug?5 Qualintab: 3 Share of Everything

Ll
All Graphs and soefa.ai Data Modeling Copyright © 2025 Hubbard Broadcasting, Inc. LLC. All rights reserved. soefa.al for Anything =
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Features in any household vehicle (HHLD): Subscription-based safety and security service (OnStar, etc)



"Advertising Actions”

P18+ who Own/Lease a Vehicle with a Subscription-Based AUTO SAFETY and SECURITY
SERVICE (Shopped/Visited/Bought past 3mos Due to Ads on %)

oz =S MSP

o

Websites

1,289,583 33.2%

Social Media

1,417,025 36.4%

Direct Mail 977,468

Broadcast, Cable, & Sat TV

840,766 21.6%

Local Broadcast TV 544,164

Podcasts prypi . 7% — MINNEAPOLIS-ST. PAUL

Audio Streaming Services

Cable TV Networks
Local AM/FM Radio
Video Streaming Services
Newspapers _
s 2oL
Billboards

288,669 7.4%
m P18+ who Own/Lease a Vehicle with a Subscription-Based AUTO SAFETY and SECURITY SERVICE (Shopped/Visited/Bought past 3mos Due to Ads on %)

H P18+ MINNEAPOLIS-ST. PAUL AVERAGE (Shopped/Visited/Bought past 3mos Due to Ads on %)
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Upstream

"Advertising Actions"”

P18+ who Own/Lease a Vehicle with a Subscription-Based AUTO SAFETY and SECURITY
SERVICE (Shopped/Visited/Bought past 3mos Due to Ads on %)

825,579 32.9%

740,416

Local Broadcast TV
Video Streaming Services

Social Media

Websites

Direct Mail

Audio Streaming Services grees 8.3%

Newspapers

Billboards

m P18+ who Own/Lease a Vehicle with a Subscription-Based AUTO SAFETY and SECURITY SERVICE (Shopped/Visited/Bought past 3mos Due to Ads on %)

B P18+ ST. LOUIS AVERAGE (Shopped/Visited/Bought past 3mos Due to Ads on %)
ST.LOUIS DMA ScarboroughR22025:Aug24-Jul25 Qualintab: 376 * Share of Everything
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Features in any household vehicle (HHLD): Subscription-based safety and security service (OnStar, etc)



Upstream

—

| PR,
YO e

Social Media

Websites

Broadcast, Cable, & Sat TV
Direct Mail

Cable TV Networks

“Advertising Actions"

P18+ who Own/Lease a Vehicle with a Subscription-Based AUTO SAFETY and SECURITY
SERVICE (Shopped/Visited/Bought past 3mos Due to Ads on %)

705,209 36.5%

32.7%

632,310

437,389 22.6%

587,936 30.4%

275,690

Local AM/FM Radio

330,409

Local Broadcast TV

Video Streaming Services
Podcasts

Newspapers

Audio Streaming Services

Billboards

274,190 14.2%

13.8%

266,434

235,304 12.2%

236,554 12.2%

CINCINNATI

191,967 9.9%

178,184 9.20

m P18+ who Own/Lease a Vehicle with a Subscription-Based AUTO SAFETY and SECURITY SERVICE (Shopped/Visited/Bought past 3mos Due to Ads on %)
H P18+ CINCINNATI AVERAGE (Shopped/Visited/Bought past 3mos Due to Ads on %)
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Upst"iam T WPB "Advertising Actions"
1 kol P18+ who Own/Lease a Vehicle with a Subscription-Based AUTO SAFETY and
SECURITY SERVICE (Shopped/Visited/Bought past 3mos Due to Ads on %)

Websites

689,187 36.0%

Social Media =yten 38.4%

Direct Mail

577,415
Broadcast, Cable, & Sat TV

4%7,189
Cable TV Networks

346,953

Local Broadcast TV grdemn 16.9%

Local AM/FM Radio

255,979

Video Streaming Services 575,376 e

Newspapers g 45799

Audio Streaming Services 20'7'42é R
Billboards 768 2. WEST PALM BEACH-BOCA RATON

Podcasts

195,778 10.2%

!

m P18+ who Own/Lease a Vehicle with a Subscription-Based AUTO SAFETY and SECURITY SERVICE (Shopped/Visited/Bought past 3mos Due to Ads on %)
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